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Transforming Data Into Information
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A MagNet Introduction and Overview
A Gil Brechtel i President and CEO

A Our Industry From 50,000 Feet
A Ray Shaw i Vice President and COO

A Joshua Gary i Directory i Technology Operations
A Cognos Reporting Platform
A Sample Opportunity Reports
A Customization Options
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MagNet - 2008

Currently 15 MagNet Members, 82 active wholesale
locations, representing an estimated 98% U.S. market share

V Anderson News LLC V The News Group LP
V Hudson Group V JPTNG

V Source Interlink V Grand Prairie
V Media Solutions V San Antonio
V Select Media Services V Houston

V So. Wisconsin News Co. V Rapid City

V Harrisburg News Co. V Sioux Falls

V Magazines, Inc. V Bismarck

V Burlington News Agency V Scotts Bluff

V Hamilton News Company V Jefferson City
V Fall River News Company V Missoula

V' Newsways Distributors V Ingram Periodicals
V Current News
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MagNet - 2008

A Founded in 2000
A Anderson, Hudson, TNG

A Outsourced data collection, processing
and marketing to MSA in 2001

A Started developing our proprietary data
systems and website November 2006

A Point Alliance i Toronto
AAdded Canadi an whol esa

A Test feeds to NDs mid 2007
A Live with NDs beginning June 2008
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MagNet - 2008

A Agreements with all national distributors

A Processing non-MagNet wholesalers data for
TWR and CMG replacing MSA

A Providing monthly feeds to all national
distributors, DSI and Meredith

MagNet and Canadian wholesalers

AThree years of data for all titles most
wholesalers

A Providing more timely data through
Cognos reports in our website

A 30-45 days more timely
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MagNet - 2008

A Data received weekly instead of monthly
from our Members

A Monthly to MSA

A Systems updated each weekend

A All activity from each wholesaler location from
the previous week available the next week
Draw, return and sales information
Segmented by wholesaler, agency, chain or store

A Quicker reaction to problems or opportunities
with the right informational reports
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MagNet - 2008

APurchased I CN from Sou

A Contains ancillary marketing data
A Historical Sales and title rankings
A Front end planograms
A Retailer POS data
A Cover analyzer
A Rewriting ICN so data modules interface with
wholesaler O&R information

A Provide more analytical reports covering a wider
range of information

A Available 1st quarter 2009
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MagNet - 2008

A MagNet advantage
A Owned by wholesalers
A Initiatives supported by owners

A Input into our reporting logic and resulting
opportunities
Almproved communications and cooperation
Quick response to inquiries
Correcting data integrity problems
Distribution opportunities utilizing MagNet reports

AMagNet can help you get things done!
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MagNet Data For All

AMagNetData -For Wher e Youd
ADraw / Sales
A Dealer Count
ATrending
A MagNet Data - For Where You Are
AfiWhat 6s happening now!
ALast week, f@ANot | ast mi
A MagNet Data - For Where You Want to Be
AWhat if?
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A Where MagNet can be effective!

A
A
A
A
A

A

Sales Efficiencies A
RDA processing A
Plan-o-grams A
~leld assignments

Distribution A
opportunity reports A
Promotion A
Management A

Auto Alerts

Industry Trends
Regional Success

Category
Management

Title Ranking
Chain Ranking
Share of Market
Class of Trade
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Who Can MagNet Help?

A Publishers A Departments

A National Distributors A Circulation

A Editors A Distribution

A Ad Sales Staff A Marketing

. . B A Retall / In Store
A Executives 1 All Services

, Levels A RDA

A Auditors

It is time to upgrade your reporting and
analytics beyond cumbersome spreadsheets
and inflexible business intelligence!
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Aot
 Decide
- Analze
~ Cleanse
 Aggregate
. Distribution Assignment
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Technical Overview

A MagNet is revolutionizing the industry!
A Business Intelligence is the key

A Flexibility in Reporting

A No longer just the raw data

A Information at your fingertips, so you can
take ACTION!
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Cognos Reporting Platform

A Web Based

A Export to various formats (PDF/Excel/CSV)

A Executive Level Reporting 1 fDashboardso

A Flexibility in Change i New reports,
updates, changes, etc

A Drill-Through

A Scheduled Reports

ARoy OrbisonT iAnyt hi ng you
1t ! O
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1 Title Comparative - Chain [¥IN=53

Bipad : PEQPLE (10227)
Q2-2008 : 2008 - 26, 2008 - 25, 2008 - 24, 2008 - 23, 2008 - 22, 2008 - 21, 2008 - 20, 2008 - 19, 2008 - 18, 2008 - 17, 2008 - 16, 2008 - 15, 2008 - 14
01-2008 : 2008 - 13, 2008 - 12, 2008 - 11, 2008 - 10, 2008 - 09, 2008 - 08, 2008 - 07, 2008 - 06, 2008 - 05, 2008 - 04, 2008 - 03, 2008 - 02
0Q4-2007 : 2007 - 53, 2007 - 52, 2007 - 51, 2007 - 50, 2007 - 49, 2007 - 48, 2007 - 47, 2007 - 46, 2007 - 45, 2007 - 44, 2007 - 43, 2007 - 42, 2007 - 41
Q3-2007 : 2007 - 40, 2007 - 39, 2007 - 38, 2007 - 37, 2007 - 36, 2007 - 35, 2007 - 34, 2007 - 33, 2007 - 32, 2007 - 31, 2007 - 30, 2007 - 29, 2007 - 28, 2007 - 27
Q2-2008 Q1-2008 Q4-2007 Q3-2007
Wholesaler | Agency Draw Sale Eff | Issue | Dealer Draw Sale Eff | Issue  Dealer Draw Sale Eff | Issue | Dealer Draw Sale Eff | Issue  Dealer
Group Cnt Cnt Cnt Cnt Cnt Cnt Cnt Cnt Cnt
Anderson HQ 40 719,940 396,861 | 55.1% 13 23,658 695,693 405,925  58.3% 12 22,904 712,580 336,734 47.3% 13 17,398 675,610 373,726 | 55.3% 14 17,831
Source 7 674,125 352,938 | 52.4% 13| 18,107 690,115 382,735 55.5% 12| 19,5941 665,211 302,450  45.2% 13| 18,240 636,397 1,415 54.1% 14 17,595
Interlink
The Mews 16 632,419 337,080 | 53.3% 13| 18,742 613,231 339,599 55.4% 12| 18,555 632,517 299,015 47.3% 13 | 18,517 629,370 340,352 54.1% 14 19,418
Group -LLP
Hudson HO 3 317,754 169,757 | 53.4% 13 9,997 315,134 170,760 | 54.2% 12| 10,401 329,846 150,698 | 45.7% 13 | 10,017 341,094 186,485 | 54.7% 14 9,994
The Mews 3 119,596 61,848 51.7% 13 5,148 114,910 62,811 54.7% 12 5,158 116,761 53,974 4.2% 13 5,136 113,207 61,916 54.7% 14 5,269
Group Canada
Metro Mews 1 46,631 22,154 47.5% 13 3,972 45,107 22,525 49.9% 12 4,055 46,902 20,742 #4.2% 13 4,704 50,680 24,999 49.3% 14 5,147
MewsWest 1 42,155 21,659 51.4% 13 2,306 40,950 22,646 55.3% 12 2,343 42,608 19,448 | 45.6% 13 2,382 42,854 22,438 52.4% 14 2,444
Harrisburg 1 40,098 21,309 53.1% 13 1,628 38,539 21,781 56.5% 12 1,538 39,355 17,827 45.3% 12 1,585 39,332 22,356 56.8% 14 1,589
Mews Ca.
Mewsways 1 17,486 8,982 51.4% 13 2,327 17,034 8,873 | 52.1% 12 2,258 17,382 7,289 | 41.9% 13 2,219 17,147 9,074 52.9% 14 2,128
Distributors
Benjamin 1 15,136 8,950 49.3% 13 2,710 17,594 9,719 | 55.2% 12 2,777 18,694 8,298 44.4% 13 2,829 19,228 9,848 51.2% 14 2,811
Mews
Current Mews 1 17,486 7,313 | 41.8% 13 2,138 17,061 7,290 | 424% 12 2,188 15,448 5895 | 38.2% 13 2,043 15,483 6,916  42.0% 4 2,006
Southern 1 10,667 5,165 | 48.4% 13 713 10,406 5460 | 52.5% 12 714 10,625 4,831 45.5% 13 698 10,247 5991 58.5% 14 729
Wisc, News
Fall Bivar 1 4 44 7170 47 oo 17 471 4 naT 1057 | 4% 40 17 4rg 4 154 1817 | 47 7oL 13 451 4 tan 7057 | A4 ToL 14 470

MagNet Data For Wher
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Multi Title Range Comparative - Chain [V ==t

Range 1 - ROAD & TRACK (03920) Range 2 - CAR AND DRIVER (03915) Range 3 - MOTOR TREND (34809)
Chain HQ Chain Count | Draw | Sale | Eff |Issue(Cnt | DealerCnt | Draw | Sale | Eff | Issue Cnt | Dealer(nt | Draw | Sale | Eff | IssueCnt | Dealer Cnt
HUDSOM NEWS - TERMINAL (M=) 1,212 4768 42.5% 3 131(12,139 5,294 43.6% 3 137 9,389 3741 39.8% 133
CV5/Caremark Cor 19,48 3946 20.5% 3 3,609 (18,335 6,209 32.8% 3 5388 | 22,733 7392 3L5% 5,492
Wal Mart Stores HQ 12,286 3,897 317% 12,832 5,332 416% 2,589 | 9401 11,308 38.1% 3,518
Barnes & Noble Inc HQ 4,034 3637 #9% 4,009 4010 46.3% 428 | 9,809 4,052 4L3% g5d
Wialgreen Co HQ 19,779 3,990 18.2% 20,351 25.0% 4201 | 9,657 8,557 28.9% 3,042
Kroaer CoHO 10,593 | 3,524 33.3% 10,298 37.9% 2,029 | 15,787 4,758 | 346% 2407
Safeway IncHO 9,527 2934 31.4% 8,183 35.4% 1,179 110,207 3,356 329% 1,359
PARADIES TERMINAL (~MN~) 4394 218 48.4% 4,438 34.9% 109 4495 2323 7% 112
HM3 Host 4091 2,068 50.5% 3,083 43.5% 00| 4232 1%7 4.5% 102
Borders Group 5,049 1932 38.4% 0,809 4.5% 92| 8,233 3209 38.0% 993
Publix Super Mits IncHQ 4707 1,841 38.1% 4,547 41.2% 838 | 6,106 2,313 37.9% 507
Rite Aid Carp 9412 1,728 18.4% 9,042 21.4% 9816 2,181 21.8%
Super¥aly IngHQ 8122 1,714 21.1% 7,006 25.5% 6073 1,787 28.1% 812
7 Eleven IncHO Lo% 227% 7,350 35.0% 0,028 20.3%
HDS Retal Morth America 1,624 514% 2,922 62.5% 2,908 43.5%
TNDEPENDENTS (~MNC~) 1620 26.7% 6,622 32.0% 6,083 24.3%

MagNet Data For Where You Are
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Distribution Opportunity — Wholesaler HQ

Flexibility to change competitive sale averages

Tt~ Min_Avg Sale|Selected Issues
Primary My Base 2008 - 17, 2008 - 16, 2008 - 15, 2008 - 14
Comp 1 :]A Competior 2 2005 - 17, 2005 - 16, 2005 - 15, 2005 - 14
Comp 2 :|B Compefitor 4 2008 - 17, 2008 - 15, 2003 - 15, 2003 - 14
Comp 3 :|C Competitor o 2005 - 17, 2005 - 16, 2005 - 15, 2005 - 14
Comp 1: Comp 2: Comp 3:

Wholesaler Group | Store Cnt Draw Sale | EFf | Store Cox| Draw | Sale | Eff | Store Cot| Draw | Sale | Eff | Store Cnt
anderzon HQ TE 431 ZET B9 BE 639 436 B33 E9 334 157 4692 i |
Eenjamin Mews ] 22a 163 T3Aax 37 402 21 2.6 32 144 107 T17 27
Eurlington Mews Sgency 4 21 1 Bla 4 24 15 E1.52 3 20 g ITEM 4
Central Mews 21 1 3] EE. T z0 a0 44 LR 12 136 42 5.0 20
Current Blews o | 1349 21 B3IM 1E 375 226 EO.13 20 av 35 4013 0
Evan Group 2| 32 17 Bl2x T 41 13 45 B E 47 14 2943 E
Eall Fiwer Mews 20 125 53 420 19 ES 23 4505 12 135 43 2602 12
Harrizburg Mews Co, 13 3z 33 4143 14 15 55 4785 17 1649 ] 348 15
Hud=on HQ E1 TTE a4 ThH.IM 37 1336 az9 3.6 &0 00 187 ITAM 37
lngram Periodicals 34 Z4E 105 42 5% 32 283 120 42.5% H 223 g3 399 256
[lagazines o, 4 15 3 0.0 4 0 4 42 6 3 20 E 288 4
[ledialogis 5] 0 B 0.0 1 43 32 EE.3 4 k=] 3] R0L02 2
[letro Mews 227 13839 EE4 4785 226 4E1 226 43.0% a5 1,083 291 2E.9% 176
[onahan E 32 1 FRIM L1 37 30 7.2 3] 17 3] 278 E
Mewzwaus Oistributors E'S ZED 103 4205 g | 296 1749 BT 25 12E 50 2.7 14

MagNet Data For Where You Want To Be
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Bucket Label Sale Eff % | Tot. Dealers | Draw Share by Bucket | 5ale Share by Bucket | Per Dealer Draw | Per Dealer Sale
=0 -113.2% 101 0.5% -1.6% 1.9 -2.2

.49 5.9% 2,507 13.0% 2.3% 1.9 0.1
O0<1 27.2% 1,000 5.8% 4.8% 2.4 0.7
37.4% 1,663 15.6% 15.2% 3.4 1.3
45.0% 1,072 17.0% 20.3% 57 2.6
47.3% 360 10.6% 13.0% 10.5 5.0
47.0% 100 4.8% 5.9% 17.2 8.1
42.3% 35 2.8% 3. 1% 23.0 11.9
41.8% 17 1.8% 2. 1% 37.5 16.8
49.9% 51 27.0% 35.0% 139.4 94.6
38.6%

A Re-distribute copies

A Add draw in under-allocated accounts
A Drill down to store level

A Dynamic Buckets/Sales Ranges
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After

Bucket Analysis - Compare

P N | =

MAG —

Bucket Label | Draw

Sale

Sale Eff %

Tot. Dealers

Draw Share by Bucket

Sale Share by Bucket

Per Dealer Draw

Per Dealer 5ale

1,162

-1,275 -109. 7%

133

0.4%

-1.2%

8.7

9.6

7,557

2. 5%0

1,84

2.3%0

0.2%

4.1

0.1

4,107

10. 1%

520

1.3%

0.4%

6.6

0.7

10,4396

16.8%

1,363

3.2%

1.6%0

.7

1.3

18,283

24. 1%

1,609

5.6%

4.0%

11.4

2.7

23,673

27.7%

1,271

7.3%

6.0%0

15.6

5.2

22,243

28.1%

759

6.8%

5.7%

29.3

3.2

32,834

30.1%

316

10.1%

3.0%0

40.3

12.1

30,154

32.2%

563

9.3%

3.9%

53.6

17.2

174,195

41. 1%

1,594

53.6%

65.4%

109.3

45.0

324,754

109,592

33.7%

10,569

Draw

Sale

Tot. Dealers

Draw Share by Bucket

Sale share by Bucket

Per Dealer Draw

2,558

-1,537

165

0.8%

-1.6%0

15.5

7,744

212

1,995

2.5%

0.2%

3.9

3,750

403

605

1. 2%

0.4%0

8.2

9,677

1,659

1,278

3.1%

1.7%

7.6

17,721

4,440

1,020

5.7%

4.5%

10.9

23,530

6,565

1,271

7.5%

6. 7%

158.5

22,204

6,409

iz

7.1%

6.5%

28.8

33,332

9,770

209

10.6%

9.9%

41.2

29,011

9,014

525

3. 3%

9. 2%

55.3

163,670

61,472

1,520

52.3%

62.5%

107.7

313,208

98,407

10,566

MagNet

- Confidential
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Dashboard

Customize to Your Needs!

Cognos Viewer - My Custom Dashboard

My Custom Dashboard

lagnet Log Off

65%

60%

55%

50%

Eff %

45%

40%

35%

30%

Top 5 Titles - Efficiency

Kroger Stores/HQ
- PEOPLE (10227)
4% WOMANS WORLD (46152)
\ - IN TOUCH (46153)
s/ \ US WEEKLY (08551)
/ 4 NATIONAL ENQUIRER (51026)
'\\./'\-7/5\\
=
[ |
u
_ ? ’/’\\ i/ \
7 -
\\/
/‘\\H/i
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3 4 1 2 3 4 1 2
L2006 L 2007—— L2008~

Off Sale Quarters

Class Of Trade Comparison

Q2 of 2008

Mass Merchan...
12%

C-Store

7%
Newsstand
1%

Supermarket
41%

COSMOPOLITAN (08233)

Bookstore
k]
Mass Mercha...
8%
C-Store
5%

Newsstand
1%

Supermarket
51%

National

Sep 19, 2008 (Top S titles chosen by total sale for the selected chain HQ) 2:11:10 PM Sep 12, 2008 4:38:01 AM
AR M [E] | cosmo Competit 2% &

Sale By Issue

COSMOPOLITAN (08233)

2,400,000 100,000
2,000,000 ™ 80,000
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£ 1,200,000 \f’ v o
40,000 £
800,000 2
20,000
400,000
0
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Issues

® Daw ® S DealerCount

Unit Sale

Competition Comparison By Quarter

4,500,000
4,000,000
3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000

500,000

0

3 4
L2006

1 2 3 4
2007 —

1 2
L2008

Off Sale Quarter

B COSMOPOLITAN (08233) M

GLAMOUR (08437) M

VOGUE (08449)
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Current Data

IN TOUCH (46153) September 15, 2008 ~ . .
Issue Code | Wks Off Sale | On Sale Date |  Draw sdle | Eff | Dealer Count | Agency Count | A Avallable Pnor tO On Sale
2008 - 39 -1 Sep 22, 2008 18,325 18,325 100.0% 876 2
2008 - 38 0 Sep 15,2008 739,340 618,487 83.7% 30,146 2 A
2008 - 37 0 Sep8, 2008 1,872,632 1,744,825 93.2% 65,777 72 A D Ffaw
2008 - 36 1 Sep1,2008 2,103,373 2,035823 96.8% 79,049 77 ,
2008 - 35 2 Aug 25,2008 2,127,374 1,661,384 78.1% 81,518 78 A D e al ers
2008 - 34 3 Aug 18,2008 2,091,879 1,114,063 53.3% 80,437 78
2008 - 33 4 Aug 11,2008 1,980,033 716,876 36.2% 81,379 78 - .
2008 - 32 5 Aug 4, 2008 2,108,909 1,046,798 49.6% 82,164 78 A D I I D t St L |
2008 - 31 6 Jul28,2008 2,127,641 1,043,405 49.0% 82,131 78 Il own 10 ore Eve
2008 - 30 7 ul21,2008 2,129,393 945,767 44.4% 81,736 78 D et al I
2008 - 29 8 Jul 14,2008 | 2,125,994 742,192 34.9% 81,895 78
2008 - 28 9 ul7,2008 2,107,379 952,845 45.2% 81,998 7 P
2008 - 27 10 Jun 30,2008  2,125010 924,727 43.5% 81,738 78 A O S I D t P
2008 - 26 11 Jun 23,2008 2,121,797 777,036 36.6% 81,604 78 n ale al€ as er
2008 - 25 12 Jun 16,2008 = 2,159,457 847,215 39.2% 89,590 78 I P D A
2008 - 24 13 Jung, 2008 2,157,980 864,989 40.1% 89,493 78
2008 - 23 14 Jun2,2008 | 2,160,138 926,846 42.9% 90,082 78 -
2008 - 22 15 May 26,2008 2,187,177 878,011 40.1% 90,101 78 A S a I e s ﬁ C om p I €
2008 - 21 16 May 19,2008 2,184,212 790,784 36.2% 89,943 78
2008 - 20 17 May 12,2008 2,177,175 671,103 30.8% 89,345 78 4 k ff I
2008 - 19 18 May 5,2008 2,189,453 840,346 38.4% 89,564 7 as WEEKS O Sale
2008 - 18 19 Apr28,2008 2,187,312 717,679 32.8% 90,561 78 .
2008 - 17 20 Apr21,2008 2,184,990 936,596 42.9% 90,293 7 A Au to AI e rtS fo I
2008 - 16 21 Apr 14,2008 2,178,193 790,897 36.3% 90,105 7
2008 - 15 2 Apr7,2008 2,176,839 853,767 39.2% 90,046 79 7 - .
2008 - 14 23 Mar 31,2008 2,186,509 868,508  39.7% 90,205 80 A Efﬂ cien Cy
2008 - 13 24 Mar 24,2008 2,204,405 970,226 44.0% 90,675 80 .
2008 - 12 25 Mar 17,2008 = 2,195,254 761,529 34.7% 90,785 80 A Dealer COU Nt Change
Summary 2,011,006 930,752 46.3% 80,473 74
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Weekend Schedule

A Return Flow Analytics By Agency/Week

A Sales Modeling And Forecasting

A Cover Sales Analysis

APOS |/ O&R Linking (St
A DMA Based Reporting

A Variable Time Reports i No need to choose isses.

A Mobile Business Intelligence?

Schedule Reports to be Ready on Monday Morning!
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The MagNet Advantage

A Flexibility in Reporting
A Timeliness

A Actionable information
A Customization

A Proactive, Not Reactive

11l Upgrade yOUr'reporting & analytics beyond cumbersome
spreadsheets and inflexible business intelligence
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INransrorming Data
Into Information
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